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1.​INTRODUCTION 

In B.C., the Recycling Regulation (the regulation) under the Environmental Management Act sets 

out the requirements for Extended Producer Responsibility (EPR). EDIVO Wines, under Paradis 

Wines & Spirits (Andrew Paradis & Evan Morse, LDB Agent ID: 1842), has developed this EPR 

Plan in order to adhere to the requirements set out in the regulation. 

This five-year EPR plan covers all EDIVO bottles sold or distributed in BC under Schedule 1 – 

Beverage Container Product Category. 

Paradis Wines & Spirits is a Canadian importer and distributor of premium wines. EDIVO Wines 

are unique products packaged in glass and ceramic amphora bottles, many of which are aged 

underwater. Each Edivo bottle sold in British Columbia comes in its own individual wooden box. 

The company is committed to refill, reuse, and recycling to minimize environmental impacts. A 

scientific study conducted by the Institute of Oceanography and Fisheries in Split, Croatia 

included in Appendix 1, confirmed that while these authentic marine traces remain on the 

vessels, they are entirely safe, inert, and stable.​
​
​
SKU List : 

●​ Navis Mysterium Amphora 0.75L – UPC 10990312571220 – Amphora 

●​ Navis Mysterium Undersea Bottle 0.75L – UPC 30990312571248 – Glass 

●​ Eros Pjenušac Undersea Bottle 0.75L – UPC 20990312571234 –Glass 

●​ Navis Q Undersea Bottle 0.75L – UPC 40990312571252 – Glass 

 

 

 

 

 

 

 

 

 

4 
 



2.​DUTY OF PRODUCER 

Under Section 2 of the regulation, a producer must have an approved plan under Part 2 

(Extended Producer Responsibility Plans) and comply with the approved plan with respect to a 

product in order to use in a commercial enterprise, sell, offer for sale or distribute the product 

in British Columbia. 

This plan confirms the duties Paradis Wines & Spirits  will perform for the life cycle management 

of their products, including collection and recycling. 
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3.​PRODUCTS COVERED UNDER THE PLAN 

The plan covers Navis Mysterium Amphora 0.75L – UPC 10990312571220 – Amphora, Navis 

Mysterium Undersea Bottle 0.75L – UPC 30990312571248 – Glass, Eros Pjenušac Undersea 

Bottle 0.75L – UPC 20990312571234 – Sparkling glass, Navis Q Undersea Bottle 0.75L – UPC 

40990312571252 – Glass as listed under Section 4 of Schedule 1 – Beverage Container Product 

Category of the regulation. For a list of products included visit the following website: 

http://paradiswinesandspirits.com/wine/. 

All beverage containers covered under the plan can be refilled or recycled as per Schedule 1, 

Section 7(1) of the regulation.​
​
Products are imported into British Columbia and sold exclusively through licensed retail outlets 

under the Liquor Distribution Branch (LDB). Sales occur in wine shops, restaurants, and 

hospitality venues that operate under LDB oversight.​
​
Estimated Annual Sales Mix (by type): 

●​ Navis Mysterium Amphora 0.75L: ~20% of total sales 

●​ Navis Mysterium Undersea Bottle 0.75L: ~40% of total sales 

●​ Eros Pjenušac Undersea Bottle 0.75L: ~25% of total sales 

●​ Navis Q Undersea Bottle 0.75L: ~15% of total sales 

 

Excluded Products:​
There are no excluded products. All EDIVO beverage containers supplied in BC fall within the 
scope of Schedule 1 and are either refillable or recyclable. 

 

EPR Agencies and Cooperation:​
Currently, EDIVO Wines operates its own independent plan under the Recycling Regulation and 

is not a member of an existing EPR agency. Programs such as Encorp Pacific manage beverage 

container returns in BC; however, EDIVO Wines is implementing a distinct mail-back system 

tailored to its specialized packaging (amphora and undersea bottles). While there is no formal 

collaboration with Encorp or other agencies at this time, Paradis Wines & Spirits remains open 

to future discussions to ensure system efficiencies and alignment with provincial objectives. 
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4.​CONSULTATION WITH INTERESTED PARTIES 

Conducting satisfactory consultation is an essential part of developing and operating an EPR 

program. As detailed in Section 5(1)(b) of the Recycling Regulation, the producer must 

undertake consultation with interested parties prior to submitting the plan for approval and 

provide an opportunity for input into both implementation and operation of the program. 

Consultation Process​
Paradis Wines & Spirits undertook a consultation process that provided meaningful 

opportunities for public comment. Consultation with interested parties will take place between 

October 2, 2025 and November 3, 2025. 

The draft plan will be posted on the company website along with a plain-language summary. 

Interested parties will be alerted by: 

●​ Direct email distribution to retailers, distributors, and customers 

●​ Invitations to local governments and regional districts in BC 

●​ Notifications to First Nations governments and community organizations 

●​ Outreach to environmental NGOs 

●​ Website linking to the draft plan and feedback form 

In total, Paradis Wines & Spirits will email approximately 75 interested parties to invite 

participation in the consultation. 

Stakeholders Consulted​
 The following interested parties will be included in the consultation process: 

●​ Consumers and retail customers of Paradis Wines & Spirits 

●​ Licensed retailers, distributors, and hospitality venues 

●​ Local governments and regional districts across BC 

●​ First Nations governments and organizations 

●​ Environmental non-governmental organizations (NGOs) 

●​ Recycling and logistics service providers (e.g., Canada Post, local depots) 

 

​
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Feedback Solicitation​

 Feedback will be received through multiple channels: 

●​ Written comments submitted by email to andrew@paradiswinesandspirits.com  

●​ Online feedback form available at www.paradiswinesandspirits.com/contact 

●​ Telephone feedback through a dedicated toll-free consultation line +1 (604) 655-9463​

 

 

All feedback will be reviewed, logged, and summarized in Appendix 2, including both the 

comments received and Paradis Wines & Spirits’ responses, noting whether changes to the plan 

were made or rationale for why not. 
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4.1 Ongoing Consultation and Engagement 

Throughout the plan period, Paradis Wines & Spirits committed to continued engagement with 

stakeholders. Any interested or impacted party will be able to provide input into the 

implementation and operation of the Paradis Wines & Spirits EPR program through: 

●​ Dedicated consultation email: andrew@paradiswinesandspirits.com​
 

●​ Toll-free contact: +1 (604) 655-9463​
 

●​ Online feedback form: www.paradiswinesandspirits.com/contact​
 

Feedback received during the program’s operation will be addressed as part of the annual 

reporting process. Any significant issues raised will be reviewed by the EPR Program Manager 

and reported publicly in the annual report to the Ministry. 
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5.​COLLECTION SYSTEM AND CONSUMER ACCESS 

Paradis Wines & Spirits will provide reasonable and free consumer access to collection services, 

as required under Section 5(1)(c)(iii) of the Recycling Regulation. 

Collection System Overview 

Paradis Wines operates a mail-back return system for all beverage containers sold in British 

Columbia. Each bottle sold in BC includes a prepaid Canada Post return label, ensuring 

consumers can return containers at no cost. 

Consumer Return Options: 

●​ Mail-Back via Canada Post: Consumers drop off EDIVO containers at any staffed Canada 

Post outlet across BC.​
 

●​ Pickup Service: In communities where Canada Post offers free parcel pickup, consumers 

may request pickup directly from their home or business.​
 

●​ Additional Labels: Consumers may request additional prepaid return labels through the 

company website.​
 

Collection Locations: 

●​ Over 1,200 staffed Canada Post outlets across BC serve as return points, covering more 

than 97% of the provincial population within 30 km.​
 

●​ The complete list of return locations is available at: 

https://www.canadapost-postescanada.ca/cpc/en/tools/find-a-post-office.page​
 

Planned Expansion:​
During the five-year plan period, Paradis Wines & Spirits will assess whether additional 

collection options (e.g., retail partner drop-off points) should be introduced to improve 

convenience. While the initial system relies solely on Canada Post, the producer commits to 

exploring supplementary collection points in underserved rural and remote communities. 
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Limitations and Special Conditions: 

●​ Returns are only accepted at staffed Canada Post outlets to reduce risk of breakage (no 

drop-boxes permitted). 

●​ Containers must be securely packaged using the provided mailer and label. 

●​ Refunds are issued only when bottles are received intact at the central processing hub.​

 

Post-Collection Process: 

1.​ Consumer packages the container with the prepaid label and returns via Canada Post. 

2.​ Containers are scanned at the Vancouver hub. 

3.​ Suitable containers are cleaned, sterilized, and refilled at the EDIVO Winery. 

4.​ Containers unsuitable for refill are sent to licensed glass processors in Croatia for 

recycling. 

5.​ Select bottles may be repurposed or resold as art or décor items. 

6.​ All handling follows the pollution-prevention hierarchy: refill → recycle → repurpose; 

landfill and incineration are strictly prohibited.​
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5.1 Recovery Rate Targets 

Overview of Recovery 

Paradis Wines & Spirits is committed to maximizing the recovery of its unique beverage 

containers. While the long-term goal is to achieve 100% recovery, it is recognized that this may 

not always be possible. Some bottles may be: 

●​ Retained by consumers as souvenirs or décor (especially the unique amphora bottles) 

●​ Broken or lost during use or transport 

●​ Collected through other recycling streams outside of the program 

●​ In rare cases, improperly disposed of (e.g., landfill or illegal dumping) 

Recovery Rate Methodology 

Recovery rate is calculated as: 

Recovery Rate (%) = (Units Returned ÷ Units Sold) × 100 

Because of the potential time lag in consumer returns, Paradis Wines & Spirits will also estimate 

“available for collection” by tracking sales cohorts. Any gap between units sold and units 

returned will be rationalized in the annual report (e.g., consumer retention, breakage, storage). 
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Past Recovery Rates 

As Paradis Wines & Spiritsis newly implementing this program, no historic BC recovery data is 

available. Baseline data will be established during the first program year. 

 

Recovery Rate Targets (Five-Year Plan) 

Paradis Wines & Spirits commits to achieving the following recovery rate targets over the plan 

period: 

Targets 

  Year 1 Year 2 Year 3 Year 4 Year 5 

Overall Recovery Rate 75% 77% 80% 82% 85% 

 

The overall recovery rate across the five-year plan is targeted to exceed 80%, with continuous 

improvement strategies applied to move closer to full recovery. 

Annual reporting will compare actual recovery rates against these targets and provide 

explanation for any gaps. We are hoping to achieve our goals, but know that there are other 

factors which may not allow us to reach it. Examples include  if customers decide to keep the 

bottles as display/art pieces or if they reuse the bottles as oil dispensers or any other unique or 

creative use of the used bottles. 
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6.​CONSUMER AWARENESS 

In accordance with Section 5(1)(c)(iv) of the Recycling Regulation, Paradis Wines & Spirits has 

designed promotion and education initiatives to inform consumers of the Paradis Wines & 

Spirits EPR program, the locations of sale points, how to safely manage containers, and the 

environmental and economic benefits of participating in the program. 

Program Awareness 

Consumers will be informed about: 

●​ The existence of the Paradis Wines & Spirits mail-back program 

●​ How and where to return containers (staffed Canada Post outlets and pickup services) 

●​ Safe packaging and handling of bottles to prevent breakage during return 

●​ The environmental benefits of reuse and recycling 

●​ The economic benefit of receiving their $0.10 deposit refund​
 

Return location information is available on the company’s website:    

www.paradiswinesandspirits.com 

Consumer Education Strategies 

1.​ On-Product Information​
 

○​ Each bottle carries a label stating:​
 “Return free via prepaid mail-back label. Deposit refund of $0.10 per container.” 

○​ The recycling symbol and Paradis Wines & Spirits logo are included with all 

product packaging.​
 

2.​ Retail Engagement​
 

○​ Retail partners will be provided with one-page information sheets about the 
return process. 

○​ Posters with QR codes linking to program details will be displayed in retail 
locations where EDIVO products are sold. 

○​ Retail staff training materials will be developed to ensure they can answer 
consumer questions. 
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3.​ Digital Channels​
 

○​ A dedicated webpage will host:​
 

■​ Program details and FAQs 
■​ Instructions for safe packaging and returns 
■​ A searchable list of staffed Canada Post outlets 
■​ Contact form for consumer questions​

 
○​ Periodic social media posts will raise awareness, especially at program launch 

and during annual reporting periods.​
 

○​ An email newsletter will provide reminders and updates.​
 

4.​ Awareness Campaigns​
 

○​ Year 1 Launch Campaign: website banners, and a targeted digital ad campaign.​
 

○​ Annual Consumer Updates: social media reminders and highlights of recovery 
performance (e.g., “X% of bottles were refilled last year”).​
 

○​ Targeted Rural Outreach (Year 3+): posters in select post offices and ads in local 
papers to improve participation in remote communities.​
 

Consumer Awareness Measurement 

●​ A baseline consumer awareness survey will be conducted in Year 1 to measure program 
visibility and understanding.​
 

●​ Follow-up surveys will be conducted annually.​
 

●​ Target: by Year 2, at least 95% of surveyed consumers should be aware of the program, 
its return process, and refund system.​
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Retailer Awareness 

●​ Retailers will be directly engaged through the Liquor Distribution Branch (LDB) network.​
 

●​ Paradis Wines & Spirits will provide signage kits (posters, counter cards, QR code 
stickers) for retail staff to display.​
 

●​ Annual retailer feedback surveys will help identify any gaps in consumer-facing 
information.​
 

Consumer Support Channels 

If consumers have questions, they can access support through: 

●​ Dedicated program webpage: www.paradiswinesandspirits.com/contact 
●​ Consultation and program email: andrew@paradiswinesandspirits.com 
●​ Toll-free contact: +1(604) 655-9463 
●​ Retail partner one-pagers and posters with QR codes 
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7.​MANAGEMENT OF ENVIRONMENTAL IMPACTS 

Paradis Wines & Spirits is committed to minimizing the environmental impact of EDIVO 

beverage containers throughout their full lifecycle. Efforts are taken at every stage—from design 

and production, through consumer use, to end-of-life management—to maximize reusability 

and recyclability. 

Lifecycle Management and End-of-Life Outcomes 

●​ Repurpose (Primary Outcome): Specialty bottles are resold or repurposed as décor or 

art.​
 

●​ Recycle (Secondary Outcome): Containers unsuitable for refill are sent to licensed 

Croatian glass processors. Recycled glass is typically transformed into new bottles, 

construction aggregate, or fiberglass insulation. Amphora and ceramic containers are 

crushed and repurposed as construction material or landscaping substrate. 

 

●​ Refill (Limited Outcome): Returned bottles that meet quality standards are cleaned, 

sterilized, and refilled at the EDIVO Winery in Croatia. Each glass or amphora bottle is 

designed to withstand multiple refill cycles. On average, glass bottles can be reused 3–5 

times before structural integrity is compromised.​
 

●​ Prohibited Outcomes: No redeemed containers will be disposed of in landfills or 

incinerators, in full compliance with Schedule 1, Section 8(1)&(2).​
 

Expected Environmental Outcomes (Five-Year Averages) 

●​ Repurpose: 40-50% of bottles returned 
●​ Recycle: 30–35% of bottles returned 
●​ Refill: 15–20% of bottles returned 

 

Verification of recycling is conducted through chain-of-custody documentation at the Vancouver 

hub and annual audits of contracted recyclers. Refill counts are confirmed at the EDIVO Winery. 
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Pollution Prevention Hierarchy (PPH) Compliance 

As required by Section 5(3)(a)–(g), EDIVO Wines manages products according to the Pollution 

Prevention Hierarchy (PPH). The following table summarizes compliance and activities: 

PPH Levels Management Activities 

a. 

Reduce the environmental 
impact of producing the product 
by eliminating toxic components 
and increasing energy and 
resource efficiency; 

EDIVO minimizes environmental impact at the 

production stage by using natural cork, recyclable 

glass, and ceramic materials. Labels are printed 

with non-toxic inks. Ocean shipping is 

consolidated to reduce emissions. 

b. 

Redesign the product to 
improve reusability or 
recyclability; 

Bottles are designed for durability and reusability. 

Amphora containers are strengthened to allow 

multiple refills. Standardized bottle shapes 

improve compatibility with recycling and refill 

systems. 

c. 

Eliminate or reduce the 
generation of unused portions 
of a product that is consumable; 

As a consumable product (wine), EDIVO has no 

significant unused portion. Small volumes of 

leftover wine are biodegradable and typically 

consumed or composted. 

d. 

Reuse the product; Reuse is the primary objective. Collected bottles 

are cleaned and refilled at the winery. Bottles 

typically withstand 3–5 reuse cycles before 

recycling. 

e. 

Recycle the product; Non-reusable bottles are recycled at licensed 

Croatian glass processors. Recycled materials are 

used for new bottles, fiberglass, or aggregate. 

f. 

Recover material or energy from 
the product; 

Energy recovery is not applicable to this program, 

as containers are managed through reuse and 

recycling. Recovery is only considered if recycling 

markets collapse, which is highly unlikely given 

glass demand. 

g. 
Otherwise, dispose of the waste 
from the product in compliance 
with the Act. 

Disposal is prohibited. EDIVO Wines will not 

landfill or incinerate any returned containers. 
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Continuous Improvement Commitments 

●​ By Year 3, EDIVO will evaluate the potential to increase reuse cycles through enhanced 
cleaning technology. 

●​ By Year 5, EDIVO will review options to increase recycled content in new bottles and 
improve design efficiency. 

●​ Annual reporting will include lifecycle environmental outcomes, including estimated 
GHG reductions achieved through bottle reuse versus recycling. 

​
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8.​MANAGEMENT OF PROGRAM COSTS 

As per Section 8(2)(f) of the Recycling Regulation, Paradis Wines & Spirits will submit 

independently audited financial statements detailing all deposits received and refunds paid on 

beverage containers captured under this plan. 

Paradis Wines & Spirits commits to paying the full cost of collecting and managing EDIVO 

beverage containers within the product category covered by this EPR Plan. Costs are borne 

entirely by the producer; consumers only pay a refundable deposit at the time of purchase. 

Deposit System 

●​ Deposit Value: $0.10 per beverage container, charged at the point of sale. 

●​ Determination: The deposit level aligns with BC’s standard beverage container deposit 
under Schedule 1 of the Recycling Regulation. 

●​ Adjustment: The deposit value may be reviewed during the plan period if provincial 
deposit rates change. 

●​ Refund: Consumers receive their full $0.10 deposit back upon return of each container, 
refunded by cheque (default method) or e-transfer (upon request). 

●​ Transparency: Deposits are itemized as a separate line on all customer receipts.​
 

Use of Deposit Fees 

Deposit fees are used exclusively to fund: 

●​ Refunds paid to consumers for returned containers 

●​ Collection, transportation, and hub operations 

●​ Education and awareness campaigns 

●​ Independent audits and regulatory reporting 

●​ Program administration and consultation activities 

Deposits are not retained as revenue; they are fully reconciled against refunds issued and 

program costs. 
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Collection and Transportation 

●​ Collection: Consumers return containers through staffed Canada Post outlets or parcel 
pickup services. 

●​ Transportation: Returned containers are shipped to a central hub in Metro Vancouver, 
where they are scanned, sorted, and prepared for refill or recycling. 

●​ Responsibility: Paradis Wines & Spirits pays all costs for collection, transportation, and 
hub operations.​
 

Compensation of Collection Locations 

●​ Canada Post, as the contracted carrier, is compensated directly by Paradis Wines & 
Spirits for all prepaid return labels used by consumers. 

●​ Retailers are not responsible for collection and are not compensated, as EDIVO Wines 
does not use a “return-to-retail” system.​
 

Cost Structure 

●​ Variable Costs: Deposits refunded, prepaid Canada Post labels, shipping, and 
recycling/refill handling scale with sales and returns. 

●​ Fixed Costs: Program administration, hub facility, audits, education/outreach, and 
consumer awareness campaigns. 

●​ Audit Requirement: Annual financial audits (by a CPA) will verify deposit collection, 
refund issuance, and program expenditures. 

​
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9.​DISPUTE RESOLUTION 

Should any disputes arise involving Paradis Wines & Spirits with respect to the implementation 

and operation of the Paradis Wines & Spirits EPR program, the following dispute resolution 

procedures will apply. 

 

Scope of Disputes 

Disputes may include, but are not limited to: 

●​ Refund complaints from consumers (e.g., refund not received or delayed) 

●​ Issues with collectors (e.g., Canada Post service concerns, label availability) 

●​ Retailer concerns (e.g., miscommunication about deposits or refunds) 

●​ Disagreements with recycling processors or the central hub regarding sorting, handling, 

or reporting 

●​ Any other disputes related to the fair and consistent operation of the program 

Dispute Resolution Process 

1.​ Submission of Complaint: 

○​ Consumers, collectors, retailers, or processors may submit disputes via: 

■​ Email: andrew@paradiswinesandspirits.com 

■​ Toll-free contact: +1 (604) 655-9463 

■​ Online form: www.paradiswinesandspirits.com/contact​
 

2.​ Acknowledgment: 

○​ Complaints will be acknowledged within 2 business days of receipt.​
 

3.​ Investigation: 

○​ The complaint will be reviewed by the EPR Program Manager, who will gather 
relevant documentation and consult with stakeholders as necessary.​
 

4.​ Resolution: 

○​ Paradis Wines & Spirits will provide a written response within 15 business days, 
outlining the findings and proposed resolution. 
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5.​ Escalation: 

○​ If unresolved, the matter will be escalated to Senior Management for final 
internal review.​
 

6.​ Independent Mediation:​
 

○​ In cases where disputes remain unresolved after internal escalation, Paradis 
Wines & Spirits will offer independent third-party mediation to ensure fairness.​
 

Transparency and Reporting 

10.​All disputes and their outcomes will be logged in an internal Dispute Register. 

 
11.​An annual summary of disputes, including systemic issues identified and corrective 

actions taken, will be included in the public annual report. 
 

12.​Feedback from disputes will be used to improve program design, communication, and 
operations.​
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10. PERFORMANCE MEASUREMENT SUMMARY 

The following performance measures, targets, and commitments will be reported annually in 

Paradis Wines & Spirits’ annual reports to the B.C. Ministry of Environment and Climate 

Change Strategy, as required under Section 8(2) of the Recycling Regulation. All measures, 

commitments, and targets will be maintained until such time as updated measures are 

approved. We are targeting these recovery rates, but we understand that some customers will 

keep the bottles as souvenirs, art/display pieces. 

Performance Measure 
Target or reporting 

commitment 
Report 

Total amount of EDIVO products sold (units 
by SKU) 

Reporting commitment Annually 

Total amount of EDIVO products collected 
(units by SKU) 

Reporting commitment Annually 

Recovery rate targets 
Year 1 = 75% 
Year 2 = 77% 
Year 3 = 80% 
Year 4 = 82% 
Year 5 = 85% 

Target  Annually 

Total amount of EDIVO products collected in 
each regional district 

Reporting commitment Annually 

The location of collection facilities, and any 
changes in the number and location of 
collection facilities from the previous report 

Reporting commitment Annually 

A description of educational materials and 
educational strategies used within the 
calendar year 

Reporting commitment Annually 

Report initiatives to reduce environmental 
impacts throughout the product life cycle 
and to increase reusability or recyclability at 
the end of the life cycle 

Reporting commitment Annually 

A description of how the recovered product 
was managed at each level of the pollution 
prevention hierarchy, regardless of whether 
or not materials are managed at each level 

Reporting commitment Annually 

Independently audited financial statements 
detailing all deposits received and refunds 
paid 

Reporting commitment Annually 
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APPENDIX 1: ECOLOGICAL REPORT  

The following is a scientific study conducted by the Institute of Oceanography and Fisheries in 

Split, Croatia confirmed that while these authentic marine traces remain on the vessels, they 

are entirely safe, inert, and stable. After careful cleaning, drying, and storage, each piece is 

transformed into both a fine wine and a unique artifact of the sea. 
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APPENDIX 2: CONSULTATION AND ENGAGEMENT 

The following table summarizes the questions and comments received during the consultation 

period and Paradis Wines & Spirits’ response. Each response notes whether the EPR Plan was 

updated to reflect feedback, or provides rationale if the feedback was not incorporated. 

Organization 
Communication 

Method 
Question/Comment 

Paradis Wines & Spirits 
Response  

Regional District of 
Metro Vancouver 

Email submission None  None 

Environmental NGO Email submission None None 

Retailer (LDB) Email submission None None 

First Nations 
Government 

Email submission None None 

Coast Waste 
Management 
Association 

Email submission None None 

Retail Council of 
British Columbia 

Email submission None None 

Return It BC Email submission None None 

RCBC Email submission None None 

BC's Alliance of 
Beverage Licensees 
(ABLE BC) 

Email submission None None 

Liquor Distribution 
Board 

Email submission None None 

Indigenous Zero Waste 
Technical Advisory 
Group (IZWTAG) 

Email submission None None 

BC Depots Email submission None None 

Beach Grove Gold Club Email submission None None 

Independent 
Consumers/Customers 

Email submission None None 
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APPENDIX 3: RECYCLING INFOGRAPHIC  
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